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Project Review

The first two units of the course enabled me to experience graphic design in a much broader
context. It is not only of commercial use, but it enables a designer to express oneself and even
change people’s thinking and behaviour. The "Made to Persuade” project gave me the
opportunity to explore that dimension. The problems that we identified during that project were



very different- from minor personal issues to global major ones. This allowed a range of various
approaches to face individual issues. Having chosen graphic design as my field of study enables
me to embed my interest in politics and sociology which justifies my chosen topic. Further, the
"Displays of Data” project allowed me to undertake a body of primary research. It has taught me
to be more attentive and sensitive for my surroundings which include environments as well as
people. This skill plays a very important role in my project in which | want to make use of my
environment sustainably. So, | aspire to involve my personal interests and strengths to have an
impact on today’s society.

Project Concept & Description

“Act as if your house is on fire”, says Greta Thunberg in her speech during the World Economic
Forum in Davos. She has become a symbolic figure for the climate crisis due to her movement
called "Fridays for Future” which has gained worldwide supporters and global attention. Urgent
topical issues such as the climate crisis influence our everyday life. Graphic design often plays an
important role in protest movements as well. Since it confronts us daily it is a very powerful tool to
influence people. Therefore, one has to be aware of that responsibility within the creative industry.

How can | best contribute to causing positive change using my strengths and skills as a graphic
designer?

Because climate change is a global topic it is of public interest. So, my project intends to educate
the public and to provide different perspectives. More importantly, it encourages the audience to
think and/or behave differently to reduce waste. The project outcomes can follow various
approaches such as dealing with it in a more serious or playful way, however, they need to be
persuasive. Therefore, the project outcomes have to be based on developed strategies regarding
learning processes.

The project requires a lot of primary research. To gather this research, found materials and objects
will be used as a starting point of the further process to embrace and reflect on sustainability. The
function and use of these found materials and objects have to be rethought. The idea of recycling
and reusing plays a crucial role in this project.

Project Evaluation

Critically reflect on decision making process and idea development on a daily basis- through
Workflow and a daily journal. Additionally, the project is reviewed by your Commune group members
once a week where the project development is pitched and critiqued. | would also like to meet with
tutors on a regular basis to receive varied feedback from a variety of ages and artistic perspectives-
level of art background and professionalism.

Furthermore, the whole project has to be reflected on, concluded and evaluated by means of a
contextual review. | would also like to present to my commune group, and peers from different
specialisms to gain a holistic evaluative viewpoint.
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